	Heritage Conservation Briefs


rural stabilization

	· Heritage resource conservation is an integral part of rural regeneration strategies

· Rural Canada has an abundance of heritage resources that can help revitalize the rural economy

· Rural heritage resources can be conserved and promoted in a manner to develop a healthy tourist industry


	“Many rural communities have been successfully developing their local and regional attributes to attract tourists and thus reduce their employment dependency on more traditional primary industries.”

(Statistics Canada, 2005a)


Many Canadian rural regions are using their heritage 

resources to attract tourism

· The Labrador Straits Historical Development Corporation has undertaken many initiatives to attract tourists, including an abandoned church restoration into a visitor centre.

· The Most Beautiful Villages of Quebec project has a mission to preserve and enhance the value of the architectural and historical heritage in Quebec’s most beautiful villages to promote the network within the tourist industry.

· Prairie towns like Gravelbourg, Saskatchewan are recognizing the value of their small-town charm and taking action to preserve and restore heritage structures such as old wood-crib grain elevators.

Canada’s rural heritage resources can play an important role in the tourism industry

The value of rural heritage resources has not yet been fully realized.  These resources can be developed and properly marketed to generate as much or more income as primary industries.  The benefits of rural tourism include:

· Job creation in the retail, catering, transport, and other service sectors

· Farm income support through farm accommodation, tourist activities, and service provision

· Revenue attraction into rural areas

· Retention of services, such as transport, roads, water supplies, and other infrastructure
(Farm & Food, 1997)

	“Many nationally significant manifestations of the nation’s history are found in the countryside.  The challenge has been to increase awareness of those sources and their value both for residents and visitors.”

(Journal of Sustainable Tourism, 1996)


Rural Canada offers many unique experiences that attracts

tourists from all around the world 

A Statistics Canada study looking at rural tourist visit trends during 2002 found the following:

· Canada’s rural regions were visited by half of all Canadian tourists, 39% of US tourists, and 33% of overseas tourists.

· Almost 100 million tourist-visits took place in Canada’s rural regions, constituting almost half of all tourist-visits in Canada.

· For every rural region resident, there were about 11 

tourist-visits, whereas Canada’s average was 7 tourist-visits per resident.

· Rural metro-adjacent and rural non-metro-adjacent regions were visited equally.

· Each tourist spent an average of $250 per visit in rural regions.

· 59% of Canadian, and 80% of US and overseas rural tourists stayed one or more nights.

· A larger share of Canadian and overseas tourists stayed for one or more nights in rural regions than in urban and intermediate regions.

(Statistics Canada, 2005a)

Rural tourism is in the primary developing stages, and has much room to grow

A Statistics Canada study looking at rural tourism employment trends during 1996 to 2003 found the following:

· Tourism employment represents about 3% of total employment in rural regions.

· Tourism employment growth was 4.5% greater than total rural employment growth.

· In the Atlantic Provinces, over half of tourism employment is located in rural regions.

· In each province, the accommodation industry provided the main source of tourism employment at about 40% of tourism employment, followed by food and beverage at 27%, and recreation and entertainment at 16%.

(Statistics Canada, 2005b)
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